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We go the extra mile and make life much easier for the 
busy merchant by handling everything on their behalf to 
streamline the collection of data. Our registration process 
collects data very quickly and efficiently while providing 
the customer service and technical support functions 
necessary to handle everything on behalf of each 
merchant. We utilize three major methods in collection of 
data that occurs through your own private label website. 
 
Merchants simply pass out cards to consumers, non-
profits, chamber events, or just about anywhere they 
travel, generally preloaded with an activation bonus (i.e., 
$10 Reward). Consumers activate the card at their 
convenience from the comfort of their home, work or 
mobile device.
 
If the customer has trouble activating their card, they 
contact us (not the merchant) for assistance and we 
certify the customerʼs data and activate their card. If the 
card is not activated the cardholder is unable to redeem 
their rewards (but can still earn them). Itʼs simple, easy 
and it works! 



Instead of merchants spending thousands of dollars 
on outdated traditional advertising with only a hope 
and prayer that it works (even though they pay in 
advance if it doesnʼt) we developed an automated 
pay for performance answer to this merry-go-round 
of waste through our proprietary fundraising module. 
Business owners can push buttons for free and only 
realize an ʻexpenseʼ AFTER the customer is paying 
full price! The Internet uses a very successful pay-
per-click advertising strategy and we bring this type 
of mindset to the offline world. 
 
Our fundraising program tracks sales 24x7x365 by 
non-profit members patronizing the business.  
Donations are electronically tracked only on new 
money spent sorted by charitable organization and 
by individual cardholder. Each new customerʼs 
marketing profile is automatically added to the 
merchantʼs secure database after the first swipe.



Our proprietary fundraising module is the ONLY program we 
know of that delivers complete accountability and transparency 
with every donation. Non-profit leaders are issued their own 
unique ID and password allowing them to track donations in 
real time and all of this through your private label website.  
 
In an era of corruption and graft, you can help merchants 
provide an immediate solution to their local non-profit 
community all delivered through a trusted, independent third 
party. This is a HUGE selling point for our clients and a 
completely unique value prop which triggers new customer 
acquisition like nothing else. After all, isnʼt ʻpay per saleʼ the 
best form of advertising imaginable? 
 
As a Private Label Partner, you can bring this proprietary 
marketing and fundraising solution to the marketplace without 
any competition in the rear view mirror and lock up first mover 
advantage while creating substantial recurring revenue.  

Montyʼs Pizza
(800) 555-6565

www.montyspizza.net

Monday 04/13/10 11:26 AM
Card #: 999999900

Dan Pogach

Transaction Summary
Number                  Type                        Amount
090413005       Add Rewards       2.00
                         Sale Amount = $20.00

Card Summary
Previous                                           Current
0.00                Gift Bal.           0.00
10.01             Reward Bal.     12.01

You have no Gift Value and $12.01
in rewards remaining on your card.

Fundraiser Summary
10% Donation Rate

You just earned $1.00 for
Johnson Middle School.



If youʼve ever subscribed to 3rd party email marketing solutions (such as Constant Contact, Vertical 
Response, etc.) then you are aware of the frustration which often occurs. Whether it's uploading, 
downloading, importing, exporting, mail merging list scrubbing (or who knows what else) the task can 
become very annoying and confusing for busy merchants who are not experienced in these types of 
programs. There is a much better way to handle data management, you guessed it, a ʻSingle Sign Onʼ 
solution. That is why AmeriCardGold took the time to develop truly integrated email marketing and 
mobile text marketing modules built right inside the host platform and tied into the rewards program 
and membership database. Our modules are backed by world class providers who specialize in 
deliverability. Integration offers many unique advantages, here are a few.

Seamless integration of ALL loyalty modules means less work and more effective communication with 
customers. 

Query of the Database:  
Integration enables 
clients to query their 
customer database and 
create subscriber lists 
based on the query 
criteria (e.g., Females 
aged 18-35 who have 
not visited in 60 days). 

Automatic Refresh of 
Subscriber Lists:  
Integration allows clients 
to set subscriber lists on 
Automatic Refresh and 
pull in subscriber list 
updates automatically, 
without ANY human 
intervention.

Automatic Opt-Out and 
Bounce Management:  
Integration enables 
clients to seamlessly 
handle opt-outs and hard 
bounces with automatic 
updating and 
synchronization of their 
customer database. 







In addition to sales and marketing, Private Label 
Partners handle their own Level 1 technical support. 
This means your company must be staffed to handle 
both telephone and email service and support from 
customers.   

Private Label Partners also run their own finance 
department and bill clients directly through any 
desired means (paper invoice, ACH, credit card 
billing, etc.).   

Owning these business processes is all part of the 
experience of running your own loyalty marketing 
business so AmeriCardGold fades into the 
background as much as possible. Your firm is the 
main point of contact and more advanced technical 
issues are forwarded to us through traditional Level 
2 escalation procedures. 



We have created one of the only websites on the internet devoted exclusively to the training of 
sales professionals in all aspects of loyalty marketing, including how to actually close deals! We 
refer to our training program as Wild B.O.A.R.S (Bachelor of Arts in Rewards Science). Our training 
and degree certifications are not earned within the hallowed halls of any institution, but rather take 
place in the retail jungle with advertising predators lurking behind every corner desirous of taking 
our piglets before they grow up. 

Whether youʼre an independent professional or work for a larger firm, www.wildboarstraining.com 
works 24x7 to train you and/or your sales force how to be an all-star closer in loyalty marketing.  
But beyond the website, a Private Label Partnership includes access to 
our loyalty experts both on the phone and onsite who will teach your sales 
people how to run with the B.O.A.R.S. This expert level training, complete 
with prospecting, role play, and rebuttal strategies, will energize your 
sales organization while teaching them the right way to generate 
business and close deals in the field.   

http://www.wildboarstraining.com
http://www.wildboarstraining.com


AmeriCardGold has designed and developed a variety of private label networks serving niche 
industries in the bowling, restaurant, and general retail space. We are the technology partner 
behind Clipper Magazineʼs rewards program, TLS Rewards. We also operate the leading loyalty 
and rewards program in the bowling industry. And weʼre just getting started. We look forward to 
building a private label loyalty solution for your business.   

Please visit the following websites for case studies: 



In addition to providing our software as a virtual terminal over the Internet, we work with the 
following POS platforms.




